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THE TOURISM WI! EDUCATION PACK
GUIDANCE FOR TEACHERS
This set of education resources is aimed at children in P5 – S2
Teachers are encouraged to use the resources in any way appropriate to their classes and to customise any part of the pack to enhance its suitability and effectiveness.
Teachers are encouraged to share these resources with their colleagues.
This pack is a key part of the TOURISM – WI! public awareness campaign which the Seychelles Hospitality and Tourism Association (SHTA) has been running in collaboration with the Seychelles Tourism Board (STB) and the Seychelles Tourism Academy (STA).
This campaign is designed to reassure our population with regards to the return of tourists to Seychelles. As you know we have had very few visitors since the COVID-19 pandemic began at the end of January this year. The Seychelles economy has been devastated and stringent public health protocols have been put in place to protect both citizens and visitors. The two main strands of the campaign are HEALTH and THE ECONOMY.
The contents of this pack are, we hope, self-explanatory, however here are a few notes which will hopefully assist you in getting the most from the resources.
· Whenever there is text – for example on the activity sheets – some words are IN UPPER CASE. Please see this as an invitation to explain the concept or idea being described. Some students will be unfamiliar with some of the vocabulary but, as you know, once meaning is explained they usually have little trouble in understanding and then applying newly learned terms.
· There is linkage across the various folders in the pack. For example, one folder will contain audio files of radio spots, another folder contains the original scripts which led to the broadcast material, and a third folder contains an activity sheet which supports students writing and recording their own radio drama. 
· We very much encourage you to share outcomes with the SHTA team. As you will see when you dig into the pack there are opportunities for students to achieve national recognition as well as some agreeable prizes for the best work. Please share outcomes initially with Louise Testa, SHTA Secretariat, at sha@seychelles.net 
· Please note that Activity 3 should be done first if you intend to submit children’s work for consideration for broadcasting during the campaign, which runs until December 4th.

WHAT IS INCLUDED IN THIS PACK:

1. A PowerPoint presentation which is specific to the economic impact of the pandemic upon tourism.
2. 11 Television films. Two kinds, the first being short dramas with a message reinforcing the principal core of the campaign – health/economy. These are titled: The Card Game, The Hypermarket, The Dinner, The Airport and The Nature Trail. The second are VOX POPS, basically edited conversations with 6 Seychellois.
3. Radio spots, six in all, all in Creole but with some also in English.
4. Press adverts relating to the TV films.
5. Scripts for all of the TV and radio spots apart from the VOX POPS.
6. 3 activity sheets (photocopiable) which centre upon art and writing exercises and offer opportunities for national recognition and great prizes for students.
7. All main images used in the pack just in case you wish to use specific pictures.
If you experience any difficulty in using any of these resources in the first instance, please alert Louise Testa at SHTA.
Thank you.
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